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The scale of the challenge – a summary



The partnership campaign opportunity - February 2022

• £1.9M partnership between Prostate Cancer UK and NHSE

• 6 weeks – starting on Thursday 17th February, 2022

• Multi-channel 

• Regional targeting

• Hotspot targeting for Black men >45

• Devolved nations 



What did it look like?



Campaign highlights Part 1

https://twitter.com/BBCBreakfast/status/1494235563183984642?ref_src=twsrc%5Etfw%7Ctwcamp%5Etweetembed%7Ctwterm%5E1494235563183984642%7Ctwgr%5E%7Ctwcon%5Es1_&ref_url=https%3A%2F%2Fprostatecanceruk.org%2Fabout-us%2Fnews-and-views%2F2022%2F04%2Fhalf-a-million-check-their-prostate-cancer-risk%2F


Campaign highlights Part 2 



So, did it work? 

• KPIs

• Brand awareness

• Specialist nurses



But what does this mean for the missing men? 

2382….and 

counting



Referral conversation rate 

16.6%
Feb 2022

conversion rate

18.2
%
May 2022



Real world impact 



Thank you
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